647510

BCMbmMD203D-3C Seat No :
B.Com. Semester - 3 (NEP-2020) Examination
OCT/NOV-2025
Brand Management (Multidisciplinary Course)

Time: 2:00 Hours
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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English Version

Define Brand and explain the Concept of Brand Management.
OR
What are the phases of Evolution of Brand?
What is Brand Personality? Explain its Importance.
OR
What is Brand Image? Explain the types of Brand Image.
Explain the Strategic Brand Management Process in detail.
OR
Write Short note on:  (a) Brand Extensions
(b) Brand Portfolio Management
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Define Customer-Based Brand Equity (CBBE). Explain its significance in measuring brand (10)

performance.
OR
What is Brand Amplifiers? Explain types of Brand Amplifiers.
Explain challenges and opportunities of Brand in the present business environment.
OR
What is Brand Repositioning? Discuss the reasons why companies undertake repositioning.
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